Data-Driven
Direct Mail

Reach in-market home
buyers with precise,
measurable postcards.

Your Direct Mail Opportunity

Moving happens in real life, not on a computer. Reach the right
home buyers and renters before, during, and after the move with
precision targeted direct mail.
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Reach home buyers that match your custom ideal customer
profile with household-level consumer targeting.

Re-engage website visitors, no form submission required.
Focus on in-market home movers, and filter out agents or

recent buyers.
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Available Filtering Attributes

ZIP [ zIP4 [ City
Home value
Owner/renter
Home type

# of bedrooms
Marital status
# of children

Pets

# of vehicles
Occupation
Interests
Amenities
Likely mover
Recent mover
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Why Direct Mail?

9x ROl vs.email

os Of recipients take action
51% after receiving mail

717 daysin home, on average

72% ROl for postcards




Direct mail builds awareness and supports
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100M scored movers, targeting Local, DMA, zip-level geo-targeting, Custom allow/block lists, brand
across CTV, mobile, and display. plus event [ contextual targeting. safety, high completion rates.
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Ad Specs

e Front-and-back
postcard design
e Custom QR code

No in-houge decigner? Qur Creative Services
team ic happy to help you build your direct
mail poctearde.

Get started today!

Ready to reach in-market home movers with ads? Let’s talk!

Q IAN BARBO
VP, Operations

ian@audiencetown.com




