Connected TV Ads

Reach in-market home
buyers with the onlg :
streaming TV ads built
for nome builders.

Your CTV Opportunity

20-30M people move each year in the US, and 70% of ;Q/)) @

them use streaming television. Are you reaching them?

Audience Town’'s CTV advertising offers immense value

by combining the high-impact, sight-sound-and-motion

storytelling of linear TV with our precise, data-driven Why CTV")
targeting.

?0% of US population uses

¢ Reach in-market home buyers with precision, streaming platforms

instead of wasting budget blanketing a ZIP code.
¢ Deliver big screen, unskippable, brand-safe
inventory across premium programming.
e Drive awareness for the top and middle of your

4.5x higher ROI than linear TV

funnel. 70% ad completion rate
e Support sales conversions with retargeting to reach _

anyone in the household who saw the ad, across 50% incremental reach

devices. beyond TV
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: Build awareness among in-market
HOW CTV FItS In YOU r home movers, and stay top-of mind

Ads Strdtegy through the buyer journey.
otlh, Hyper-Targeted \5 / Granular Controle N3 ﬁ,@ua/it_y Media &
A Peach / ff 7 T =Reculte
100M scored movers, targeting Local, DMA, zip-level geo-targeting, Custom allow/block lists, brand
across CTV, mobile, and display. plus event / contextual targeting. safety, high completion rates.

Customer Case Study

g /
‘ /;;l A highly respected regional home builder worked with

Audience Town to launch CTV ads targeting in-market
movers. In one month, they saw:
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e Banners: 728x90, 300x250, 025 creasE vo S
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o Format: PNG, GIF, JPG

No in-houge decigner? Our Creative Servicee team
I 9 , I Contact us to speak with thic new conctruction home builder 1:1!

ic happy to help you create your ade.

Get started today!

Ready to reach in-market home buyers with ads? Let’s talk!

Q IAN BARBO
VP, Operations

ian@audiencetown.com




